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ig The goal of this module will be to investigate the role and significance of political parties. As a fundamental part of any
& |political system it is necessary to understand the dynamics that have driven the development of parties at the level of the
5 nation state. At the same time, in an era of multi-level governance it is also necessary to ask whether political parties should|
i play a role at the regional and global level. This course will also look at ‘parties in action’ via recent elections and the rise off
i populism.
B 2 3% B

H#Z1|Develop an understanding of party-system and political party formation

Hf%2|Identify what agency-based and structural based factors influence the evolution of political parties

H#%3|Critically evaluate different types of political parties and party systems

H#£4|Build the necessary confidence to engage with and analyze events as they happen

H#Z5|Develop an analytical ability to cogently speculate about the future development of political parties

H 76
REONE
1 |The study of political parties and party systems (1)
2 |The study of political parties and party systems (2)
3 The development and role of political parties — from the cadre-type party to the cartel party (1)
4 The development and role of political parties - from the cadre-type party to the cartel party (2)
5 Political parties at the regional level - Europe and Asia (1)
6  |Political parties at the regional level - Europe and Asia (2)
7 Political parties at the regional level - Europe and Asia (3)
8 Political parties at the global level
9 Case Study. Conceptualizing populist parties
10  [Case Study. Populist parties in Europe (1)
11  |Case Study. Populist parties in Europe (2)
12 |Case Study. Populism in America
13 |Case Study. Japan
14  |Case Study. The European Parliament elections 2015 and 2019
15 |Are political parties worth saving?
As an interactive class there will be a number of individual and small-group
725 4 7|task-based exercises. This will include: quizzes, exercises in applying theory to| € Do
5— = y|real-world scenarios and evaluating a wide range of media reports. BEOTE
Eﬁf’a‘iﬂ% #A515 |15 hours
1?@%2 s 15 hours
B
#klE [Alan Ware (1996) Political Parties and Party Systems, Oxford: Oxford University Press
Z:#3# |Additional material will be distributed during the module
S &
% B |Essay 50%
% n;'ﬁ Portfolio 30%
¢ 7l |Class-based exercises 20%
ml
il
)
[ES
735 313 | This module will be conducted in English. We will use of newspaper, academic journals, video and web-based material.
fi#%  |Preparatory reading prior to some classes so as to facilitate discussion.
DN URL
BAHEOSHERORE |
BB O EF IR
HHIICIRIEIC D |
LEBRBE ORI
HE DAL OTREL
B % TR
W L7 EENE

— 154 -



2021

BEMES (BHHO3EH) HY - a— A
. yAN
fRﬁétﬁezJ; =2 AT ERAERE (Contemporary Socio-Analytic Studies Advanced e A e s g
DAEFEIR| AT | RAER| S | B[R HYHE

e JE—HB (Shin'ichiro TOYOSHIMA)

SN 2 1.2.3| %

E-mail stoy@oitauac ip w7708
= ES TR X 7= % (& +> TR iDL, G EMAT T T, HRBIRPIEET L HERP AN = A L%
% L. FLTAUTEICE-STET L wﬁAﬁﬁmAV%bﬁéﬁmﬁéﬁ%Vwﬁé ExHNET 5, BICHERE

o |vTAT NPORFIE I B % ik AV C . Sy i & S - Eﬁ(%’i’%f}LTéﬁ/f?‘%%EFﬁLTVWO
1
%

E%m&@ EF

HEEL|t&2 B3 2 B ISH D 2 8155 %0
B@Zﬁ%ﬁiﬁ%ﬁ%ﬁbf@%%%b%o

H1%3
H4
H1%5
H %6

R ONE

FVxLryr—varv
Wi X Ok 1
Wb X OR 2
Wi B & O 3
Wik L O 4
B L UER S
B L UHER6
B & O 7
MEB LW S
WmEB L9
i&ﬂ:blv\ukmlo
b & Ok
Wb X OER12
b B L UHERR13

—
— o © 00NN O W

— =
=W DN

H
(&)
B
g
g 0

FHES 2| 20l
B0 TE

TIT47
F=Zuy

e Sh RIS

BOMNE
LI | pgopgs

PR Dok GERRRRC. BRI D D) IEEIRT T 5.

il 7 &
e B L O 100%

IPEEH O
NS ORUHT

HEEH|RHERONE LWL OT <A HHE L T2 FDEBEERES 5. HHAFITBRHLOH 2 FDEIEETHES 5.

i |4 94 Vil

DN/

URL

BLHEOEEROKE

YR OFEF R

HEDA TR D |
b S TsrER s DA

YR DI OIREIC
B b % ETERERH

FH AR
W LHENE

- 155 -



2021

BEMES (BHHO3EH) HY - a— A
REREM (Economic History Advanced Research) RFAE S BRSO
DIEER | AL [WREK| | R HYHE

i %*— (Koichi ICHIHARA)
R 2 |1.2.3| %

Email ich@oita-u.ac.jp w7719
i CO#FTIE, B S & O SO TRLBR ORI OV T, St ibih & FI M L o lix 17, R
%‘ SWROBRNAIRSGMF L ZOEHRTHONIIT LI L2OE LTV A,
)
W
b3
BRI 7 333 H AR

HEL|F—u v Sl e R e L7z IO EBITZEICB 3 2 AT 2 T %
FRE2| A AL S O RE P\ S B 9 5 SCBk SR AT IS5 %

H B3 |RE A 2SI & AE 3 B TRk & 5 5

H 4
H 15
H 6
ZEDONE

1 |RnEfa —o y  EERIZEE T ER)

R T — 0 v E R ZEEl BT ER%)

R T — 0 v 2 R ZEE T ER)
BT — 1 v 2B 2 BRI ZEREE (A 2 )
AR E — 1 v B 2 B AR (R4 2 )
AR E — 1 v B 2 BT (RAT 2 )
FEE SV N RIS B B EE LA

PRt OV MR RIS B B EE &S

HEE SV MR RIS B S LA

2NV MEIEERIZ B B R L AR

IV MEAEEIZ B B EMR A

2NV M EIEERI B B EE L HEA

IV MERIRIC BT B ERE L HS

IV MBS BT B ERE LS

IV MBS BT B ER L HA

© 00 N O Ul W N

= e e e e
[S2=NEURE R )

TIT47 oD
7= HEOLE
L o R e

sz
LRI |qesrts

A B R RN O]

R/ e
LB ORR CORENE 0%
AL A — b 30%

IPEEH O
WA ST HWHS

EEFH |JHERE SR EREA Vv L A VER) 228 HE I L T3 %,
it

DN/

URL
LK EOEERO K

HE O FEHRER

HELSLCIRE I D |

% Fsies 04 I

R DAL OIRELC

B % LRt
FH AR

W L HENE

- 156 —



2021

M EY BHOREH)

HY - a— A

AR

I ~VI (Econometrics Seminar I ~VI)

FEFAL R BT

BB HAL [RIRAEK] S

WE - R

HYHH

wE | 2

1.2.3|Hi - 15

TH %#H (Norio SHIMODA)

Email nshimod®@oita-u.ac.jp

P

7683

g%‘ LR

ﬁWﬁ

D
1
L3

LSRRG T — F BV CERET VAR ODIEFET NV ER ) ODITRFBR E ORI ET VKT T %o
RERFIE 7OV ORESE 2 5l U Tl B2 AT FEE O #IR & AT 7L O #IRZ 17 v
LR O 2 D % o

BORIESHOMRGTICESET

HARB 2 E)E HE

HAEL| BRI R £ 71 DR 5

HAE2| A i SCOEI 2 e %

HA%3

HA4

H5

H %6

18U TR B RO T 08 IR & AT 50 #IRE 258

R ONE

FEATINIE - FRsC D oMt
AT RS OERR

—
— o © 00 N O W

== e
Q1 > W DN

TIT47
F=Zvy

Z0ho
REOTHE

e Sh TS

BOWE
EWFHED gty
%

YRl | EEIERT 2

ZEH WHIERT S

I

Rl 77

T

HHE

PR R
NS ORUHT

50%
50%

HEEEH

B

DN/

URL

BLHEOEERO K

YR OFEFHER

HEDA IR D |
b s rEbs DA ik

R DI ORI
B b % ETERH

FH AR
W L HENE

- 157 -




2021

M EY BHHOREH)

HY - a— A

SHEAREETEE [ ~VI (Industrial Relations Seminar I ~VI)

FEFFL R BRI

BRI B [FRER] S| MR FHLHH
A FZ & (Makoto ISHII)
Vol 2 1.2.3 |Hi - 4
Email mak@oita-u.ac.jp w7698

%

)
1
L3

TR TR0 C. AL X6 & O T2 0 C i B % 1l LA TR 211 ) o

HARB 2 E)E H R

HEEL LSRRI B W TPl 2 flik L. Rz BB L,

HE2

H1%3

HA4

H5

H %6

AR B & SEREE T D B o

EHONE

1 [SCHRGIT B & OV (1)

© 00 N O Ul W N

= e = e e
QL W~ O

ol

SCHRAHT B & OB AT (2)
SCHRGTAT B & OYEHEI T (3)
SCHRGIAT B & OYEHEIG T (4)
SCHKGIAT B & OYEHEI ST (5)
SCHRGIAT B & OYEBIG T (6)
SCHRAIAT B & ORI GAT (7))
CHRIIAT B & OIS (8)
SCHROIT 35 & OSB3 AT (9)
SRS B & OY BT (10)
SCHRA T B & O AT (11)
SCHRAHT B & O AT (12)
SCHGTHT B & OYEHEI AT (13)
SCHRGIAT B & ONEHEI AT (14)

TIT47
F=Zuy

SEAAE & OCHK - BARHCB L CRlR L SEHIIRET R AT ) S & TR RD bo

Z0ho
REOTE

e Sh TS

sz
LRI |qesrts

BZ%

YR | LSO L ET 5o

ZEFH |k, RT3 5

A 7

HHE

RO

IPEEH O
WA ST HWHS

%5 -

WKV

100%

RSN

B

DI/

URL

PERENEHRBROAE

YR OFEFHER

HEDA TR D
b s rEls DA

R DI OIREI
B b 2 ETERESH

E

W L HENE

— 158 —




2021

B¥EMBA (BHHO3ELH) Y - a— A
Ly =A== 1 | — . . .
ﬂ‘-fﬁ%l%?ﬁunﬂ@ 1 ~VI (Theory of Economic Policy Advanced Seminar P A S
DIEER | B [WRAEK| | R HYHE

R 12 (Hiroyuki TAKAMI)
DA 2 |1.2.3|80- %

Email htakami@oita-u.acjp Mg 7674
= L%‘%ﬁﬁ%@éﬁﬁ# 5, FE LTI 7 uBBFEOMTFELY v, WL ERIC OB 50 Tk E2BET2Z L2 HNE
)
B
U3
BRI 7 33 H AR

H L [T LR SCORIZE I B D B ST RIS DO W CTHEHIE T E 2 L H 122 B 2 &,

HE2|EATHIFEIC oW T, il ORISR &, BEINESL X5 1225 2 Lo

S|SB DBHEZEIZ LT, ST 2EEZRETE L LIIIRD T L,

HIE4|Z#BEOWIET — <12V, L LTI 7 URBHEOGNTFHEEHCTHN TEL L) ITRDT L,

H5

H %6

R ONE

LR SCOIERI T T SEATIFE 2 B L 72N, RO, SR SR ZZNFIZ OV T OHGE L ENEORE 2172 T3

—
TS 0 0NN o Ul W

== e
Q1 > W DN

R AT O L ENFIC OV T O TRV E T,
TIFAT Zofo

7= BEOTE

e o [0S | - LR O T — RSB D BT R BEN B IS D W C ORI, - SBITHIEo#Et.

{I%@V‘T’_é Sk = % CRHERFE D E E;:, %f R
tﬁgf'sﬂﬂ) o rge 7 FR I BT SR O R A
i3

PR WEERL TS,

HY
ZEE [WHFERLI .

I

AR PARES HE
{ETOWE - EL A — b 100%

T

B

IPEEH O
NS ORBHT

fii%  |EMEROBIE, BEFTE Y 7 b (MathematicaZe &) *FHTA560H 0 £9,

DN/

URL

BLHEOEERO K

YR OFEFHER

HEDA IR D |
b s rEbs DA ik

R DI ORI
B b % ETERH

FERHE R A
W L2 HENE

- 159 -



2021

BH¥FHS (BHH O3EC4) HY - a— A
E R EGEE I ~VI (Using Political Science to understand 05 YR A T 4
Organizational Change Seminar I ~VI) SRS
DAEFEIR| AT | RAER| S | B[R HYH R

74 A7 4 —7 (Stephen Day)
s 2 |1.2.3 |40 #

Email srday@oita-u.acjp M 6676
ig The goal of this seminar will be to provide learners with the key skills necessary for undertaking doctoral research in the
Z

field of EU studies and comparative politics. In so doing it will take a broad thematic approach that includes: prerequisites,
5 for undertaking research; grappling with theory; and EU studies. It will be driven by a focus on real-world events. After the
i first year, we will concentrate on topics relevant to the PhD research question being tackled by the members of the class.

HAR 2 ) H

H %1 |Developing research and writing skills

H1%E2|Develop an analytical ability to recognize different institutional approaches

H #3|Identify what agency-based and structural based factors influence the evolution of politics

H 4 (Build an awareness and understanding of contemporary European politics

s
1616
EEOIE

1 Thinking about politics and political science

2 ‘What is comparative politics and international relations?

3 Research design and research techniques - quantitative methods

4 Research design and research techniques - the power of process tracing

5 Institutional theory in political science - rational choice institutionalism

6 Institutional theory in political science - historical institutionalism

7 Institutional theory in political science — constructivism

8 Applying theory to the real-world study of politics - the case of the European Union

9 Understanding the importance of structure and agency

10 [Applying structure and agency to real-world politics - the role and significance of political parties
11  |Case Study Brexit. The importance of agency-based factors

12 |Case Study Brexit. The importance of structural-based factors

13 |Case Study Brexit. Process-tracing

14 |Case Study Populism. Developing an analytical understanding

15 |Case Study Populism. What are the structural and agency-based reasons for the rise of populism?

As an interactive class there will be a number of individual and small-group

775 ¢ 7 |task-based exercises. This will include: quizzes, exercises in applying theory to Z0fo

5— = y|real-world scenarios and evaluating a wide range of media reports. BEOTE
X

RSN |05

fEOME

LI O |z s
H#%

Heather Savigny and Lee Marsden (2011), Doing Political Science and International relations, Palgrave: Macmillan. B. Guy]|
HFIE |Peters (2019) Institutional Theory in Political Science: The New Institutionalism (4th Edition), Edward Elgar [[7'L 7Y
M W BE—RETDAX) ABUGR] AT A =TV - T4 - JAETE HFE 20214, I VY 7 EHE

2% | Additional material will be provided in class
R i e
Portfolio 70%
Class-based exercises 30%

DB
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115 30 | The determination to study via English language and a willingness to participate in classroom based activities
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